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EU RED GOLD USA

§ Duration: 3 year-project from 1 March 2019
§ Proposing Organisation: ANICAV
§ Main objective: increase exports of European preserved tomatoes in the US

market
§ Target Groups:

1. Professionals working in distribution
2. Ho.Re.Ca.
3. Opinion leaders
4. Consumers of medium and high socio-economic status

§ Target Cities: “key influencer” for food: New York, Chicago, San Francisco, Las
Vegas and Miami
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EU RED GOLD ASIA

§ Duration: 3 year-project from 1 March 2019
§ Proposing Organisation: ANICAV
§ Main objective: increase exports of European preserved tomatoes in China,

Japan and South Korea
§ Target Groups:

1. Professionals working in distribution
2. Ho.Re.Ca.
3. Opinion leaders
4. Consumers of medium and high socio-economic status

§ Target Cities: “key influencers” for food: Shanghai, Beijing, Guangzhou, Tokyo,
Osaka, and Seoul
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USA

COMMUNICATION STRATEGY AND VISUAL CAMPAIGN B2B E B2C.
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COMMUNICATION STRATEGY AND VISUAL CAMPAIGN B2B E B2C.

China Japan South Korea
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WEBSITE
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Pages «Tomatoes»

WEBSITE
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Pages «Recipes»

WEBSITE
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Pages «Multimedia»

WEBSITE
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Page «News»

WEBSITE
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«Press» section with «Press 
releases», «Press kit» and 
«Press Review» menus

WEBSITE
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WEBSITE
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SOCIAL MEDIA

USA

CHINA

JAPAN

SOUTH KOREA
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SOCIAL MEDIA

Posts examples
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SOCIAL MEDIA

Posts examples
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SOCIAL MEDIA

Posts examples
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APP

GTFE app on the Stores
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APP

News and info Tomapic photo filters Recipes
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PHOTOS AND VIDEO

Spaghetti with tomatoes
and basil

Meatballs in tomato sauce Octopus in tomato sauce
with capers and black olives
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PHOTOS AND VIDEO

Meat lasagna Bucatini with tomato, bacon 
and onion sauce

Baked eggplant with 
tomatoes and mozzarella
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PHOTOS AND VIDEO

Turkey with potatoes Salt cod with olives and 
capers

Spaghetti frittata
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PHOTOS AND VIDEO

Tomatoes’ farming
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PHOTOS AND VIDEO

Images of raw material
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PHOTOS AND VIDEO

Production and canning process
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PHOTOS AND VIDEO

Production and canning process
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COMMUNICATION MATERIALS («BELOW THE LINE»)

Brochure (USA)
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COMMUNICATION MATERIALS («BELOW THE LINE»)

Desk calendar with recipes
(USA)
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COMMUNICATION MATERIALS («BELOW THE LINE»)

Folder with recipe cards and 
shopper (USA)
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COMMUNICATION MATERIALS («BELOW THE LINE»)

Press kit developed and distributed in all countries
and in different languages
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COMMUNICATION MATERIALS («BELOW THE LINE»)

Leaflet for South Korea
(also realized for China and Japan)
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COMMUNICATION MATERIALS («BELOW THE LINE»)

Press event menus
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Restaurant tasting menus for New York and Chicago

COMMUNICATION MATERIALS («BELOW THE LINE»)
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PUBLIC RELATION ACTIVITY AND PRESS OFFICE

USA

CHINA

JAPAN

SOUTHKOREA

4 PRESS RELEASES
(MAY, JUNE, AUGUST AND 
SEPTMEBER)

1.474 JOURNALISTS, BLOGGERS
AND OPINION LEADERS REACHED

2 PRESS RELEASES
(MAY AND AUGUST)

1.108 JOURNALISTS, BLOGGERS
AND OPINION LEADERS REACHED

2 PRESS RELEASES
(MAY AND AUGUST)

834 JOURNALISTS, BLOGGERS
AND OPINION LEADERS REACHED

2 PRESS RELEASES
(MAY AND JUNE)

544 JOURNALISTS, BLOGGERS
AND OPINION LEADERS REACHED



34

PUBLIC RELATION ACTIVITY AND PRESS OFFICE

Examples of press releases
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PRESS EVENT IN
NEW YORK

PRESS EVENT IN
SHANGHAI

PRESS EVENT IN
TOKYO

PRESS EVENT IN
SEOUL

USA CHINA JAPAN SOUTH
KOREA

233 JOURNALISTS
REACHED

134 GUESTS

221 JOURNALISTS
REACHED

114 GUESTS

327 JOURNALISTS
REACHED

57 GUESTS

198 JOURNALISTS
REACHED

72 GUESTS

PRESS EVENTS
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PRESS EVENTS
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PRESS EVENTS
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ADVERTISING (TV, PRINT, SOCIAL)

534.669
circulation

(printed copies)
2.125.000
audience

(readers reached)

1.793.934 
circulation

(printed copies)
13.700.000

audience
(readers reached)

32.309 
circulation

(printed copies)
97.000
audience

(readers reached)

150.000 
circulation

(printed copies)
97.000
audience

(readers reached)

427.110 
subscribers

11.658.264
visitors
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ADVERTISING (TV, PRINT, SOCIAL)

CHINA JAPAN SOUTH
KOREA



40

ADVERTISING (TV, PRINT, SOCIAL)
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ADVERTISING (TV, PRINT, SOCIAL)
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RESTAURANT WEEKS

NEW YORK CHICAGO

25.000 involved consumers – 16 involved chef and restaurants owners



43

RESTAURANT WEEKS
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P.O.S. PROMOTION

BEIJING 
2021

SHANGHAI 
Dicembre 2019

GUANGZHOU 
Giugno 2020
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P.O.S. PROMOTION
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EXHIBITIONS, TRADE SHOWS AND EVENTS SPONSORSHIPS

156.000
USERS REACHED BY NEWSLETTER

209.000
USERS REACHED BY WEBSITE

7.099
APP DOWNLOADS

66.155
APP LAUNCHES
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EXHIBITIONS, TRADE SHOWS AND EVENTS SPONSORSHIPS

200
PARTECIPANTS TO
AWARD CERIMONY

331
REGISTERED

PEOPLE
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EXHIBITIONS, TRADE SHOWS AND EVENTS SPONSORSHIPS
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EXHIBITIONS, TRADE SHOWS AND EVENTS SPONSORSHIPS

5.000
CHINESE LEAFLETS

2.500
ENGLISH LEAFLETS

12.700
VISITORS

5.000
CHINESE LEAFLETS
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PRESS TOUR

Gennaro Esposito



THANK YOU.


